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PLACE AND ROLE OF INDIVIDUAL MEANS OF ACCOMMODATION  
IN THE REGIONAL MARKET OF HOTEL SERVICES 

The development of the hotel services market in the regions of Russia is charac-
terized by the formation of various means of accommodation, among which a special 
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place is occupied by individual accommodation facilities. Since the expansion of the 
individual placement sector is a significant proportion of hotel consumers, the ques-
tion arises about the role and place of individual accommodation facilities in the hos-
pitality market both towards to collective accommodation facilities and towards the 
end-users of services. The conceptual basis of the research was a biological approach 
to describing the competitive behavior of the subjects of the hotel services market. 
The method of comparison made it possible to prove the applicability of this ap-
proach to determining the place and role of individual means of placement in the re-
gional market of hotel services. The study showed that in the market of regional hotel 
services individual accommodation facilities are commutants, the role of which is so-
cially and economically important. The methods of observation, analysis and synthe-
sis were used to identify factors of the formation of commutant behaviour in the ac-
tivity of individual accommodation facilities in the market of hotel services, as well 
as to determine short-term and long-term strategies for individual accommodation fa-
cilities. The analysis showed that the overall picture of the available volumes of indi-
vidual accommodation facilities in the market of hotel services in the Irkutsk region 
can be obtained based on the data provided in the open sources of information. The 
description of the factors of the formation of commutant behaviour in the activities of 
individual accommodation facilities made it possible to identify possible variants of 
competitive behavior of individual accommodation facilities in the short and long 
terms that characterize the flexible behaviour of the participants in the sector of indi-
vidual accommodation facilities offering services in response to the changing needs 
of tourists. Increasing the sustainability of individual means of accommodation as 
small forms of entrepreneurship involves the formation of a policy of legislative and 
managerial measures, taking into account the reduction of risks for tourists receiving 
services from the sector of individual accommodation facilities. 

Keywords: regional market of hotel services; collective accommodation facili-
ties; individual accommodation facilities; biological approach to competition; com-
petitive strategy; commutant; tourist needs. 
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